
Historical advertising study 
 
Due: Dec. 1 at 9:00 p.m., as a blog post 
 
Find at least 3 print, radio, or TV 
advertisements for your object, preferably 
from the first decade in which it was sold. 
 
In a short essay of 750-1250 words, 
analyze the ads individually and 
collectively. What kind of lens do they 
provide into their social context(s)?  
Ask yourself: What looks strange? Is 
anything offensive? Does anything seem 
ironic, naïve, or prophetic? 
What assumptions does the ad make about 
its customers? These might involve age, 
gender, race, class/income, values, fears, 
daily routines, scientific awareness… 
What would have made the ad’s rhetoric 
successful, or not? Think about how the 
rhetorical appeals (logos, ethos, and 
pathos) function in various modes (visual, 
aural, linguistic, spatial, gestural). 
 
Include a Works Cited list (see over). You 
don’t need to do any secondary reading, 
but if you do, include that too. 

 
 
 
Where to find ads: 
 

• Emory Libraries’ databases (search for “News Sources” or “History”) 
• Duke University collections: Medicine and Madison Avenue (1850-1920), Ad*Access (1911-

1955), and AdViews (TV, 1950s-‘80s): http://library.duke.edu/digitalcollections/advertising/  
• American Memory from the Library of Congress, http://memory.loc.gov/ammem/index.html  
• Talk to a librarian! They’re great. 

 
Each ad must come from a reputable source (the URL should end in .edu, .ac.uk, .gov or .org). Don’t 
just use Google or YouTube. If you don’t know the year an ad was published/broadcast, you can’t 
use it.  
 
  



For your Works Cited list, include as many of these details as you can. You don’t need any 
parenthetical citations in the essay itself. 
 
 

Company. This is the author. 
 

“Headline” [Other Identifier]. In quotation marks if it comes from the company 
itself; in square brackets if it comes from the website 
 

Original Newspaper or Magazine  
 

Original publication date: 12 May 1938 
1938 
n.d. [c. 1940]     (circa, approximately) 
 

Page.  
Physical location of papers. If noted. Usually a library or government agency. 

 
Website/Database Name.  

 
Web.  

 
Access date.  
  

 
(MLA Handbook chapters 5.6.2.c-d, 5.7.10) 
 
 
For example: 
 
Greyhound. “Only by Highway” [T2611]. Advertisement. 1946. Duke U. Rare Book and Manuscript 

Lib. Ad*Access. Web. 18 Nov. 2014. 
 
Southern Bell Telephone and Telegraph. “Ain’t Love Grand!” Advertisement. Atlanta Constitution 

31 Aug. 1943: 12. ProQuest Historical Newspapers. Web. 12 Sep. 2014. 
 


